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Abstract 

The decade from 2013 to 2023 marked a transformative period for global sports tourism, witnessing 

exponential financial growth driven by an increasing convergence of sports, travel, and commerce. This 

paper explores the evolving landscape of sports tourism by examining key global trends, investment patterns, 

and economic impacts that have contributed to the sector's robust expansion—estimated to surpass USD 600 

billion by 2023. With mega-sporting events, wellness and adventure travel, and digital engagement 

redefining the sector’s scope, sports tourism has become a strategic component of national and regional 

development. 

Focusing on India’s emerging role, the paper highlights how government initiatives, infrastructure 

development, and the rise of domestic sports leagues have positioned the country as a growing destination for 
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both inbound and outbound sports tourists. Through a mix of secondary data analysis, case studies, and 

international benchmarks, the study evaluates the financial implications of sports tourism and India’s 

potential to become a global player in this high-growth industry. The findings provide insights for 

policymakers, investors, and tourism professionals aiming to capitalize on the socio-economic benefits of 

this evolving sector. 

Keywords: Sports Tourism, Economic Impact, India, Global Trends, Financial Growth, Mega Sporting 

Events 

Introduction 

Over the past decade, sports tourism has emerged as one of the fastest-growing sectors within the global 

travel and tourism industry. Blending the dynamism of sports with the economic potential of tourism, it has 

evolved into a multibillion-dollar industry with significant contributions to global GDP, employment, and 

infrastructure development. Between 2013 and 2023, the world witnessed a surge in domestic and 

international travel motivated by sporting events—ranging from mega-events like the Olympics, FIFA World 

Cup, and Formula 1 Grand Prix to niche activities such as adventure sports, fitness tourism, and sports 

pilgrimage. 

The financial landscape of global sports tourism has been shaped by several key trends, including increased 

investments in sports infrastructure, the commercialization of sporting events, digitization, and the rising 

popularity of wellness and adventure tourism. According to UNWTO and Statista reports, the global sports 

tourism market was valued at over USD 600 billion by 2023, with projections indicating continued growth. 

The period also saw the diversification of tourism offerings and the strengthening of local economies through 

job creation, hospitality development, and cultural exchange. 

Amidst this global transformation, India has gradually emerged as a potential hub for sports tourism. With 

government-backed initiatives such as Khelo India, investments in mega-sports infrastructure, and the rise of 

franchise-based leagues like the Indian Premier League (IPL), Pro Kabaddi League (PKL), and Indian Super 

League (ISL), India is strategically positioning itself on the world map of sports tourism. Furthermore, 

traditional Indian games, yoga-based tourism, and international sports collaborations are attracting a growing 

number of inbound tourists seeking both modern and culturally enriched experiences. 

This paper aims to analyze the financial growth trajectory of global sports tourism from 2013 to 2023, 

identify the underlying trends and economic impacts, and explore India’s evolving role within this dynamic 

ecosystem. Through empirical data, industry reports, and expert analysis, the study seeks to highlight how 

sports tourism has become not just a leisure activity but a powerful driver of global economic integration and 

national development. 
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Importance in the Global Economy 

 

   

Graph number 1  

The financial growth of sports tourism between 2013 and 2023 reflects its rising significance as a vital 

component of the global economy. Recognized as one of the most dynamic segments of the travel and 

tourism industry, sports tourism has not only contributed to GDP growth in numerous countries but has also 

become a powerful catalyst for investment, employment, and urban development. 

According to UNWTO and Statistic, sports tourism accounted for approximately 10% of the global tourism 

expenditure by 2023, amounting to over USD 600 billion. Mega-events such as the Olympic Games, FIFA 

World Cup, and Formula 1 circuits have acted as economic stimulators, boosting local hospitality sectors, 

generating thousands of direct and indirect jobs, and encouraging infrastructural upgrades, often transforming 

host cities into long-term tourism and business hubs. 

In addition to its macroeconomic impact, sports tourism has played a key role in diversifying tourism 

portfolios, promoting off-season travel, and generating revenue in rural or underdeveloped areas through 

adventure sports, wellness retreats, and local sporting festivals. The convergence of sports and digital 

media has further amplified global engagement, opening up revenue streams through broadcasting rights, 

sponsorships, ticket sales, merchandising, and experiential travel. 

Moreover, countries like Qatar, Japan, and Brazil have strategically leveraged sports tourism for 

national branding and foreign investment, integrating it into their long-term economic development agendas. 

This period also saw the emergence of new destinations and formats—such as e-sports tourism and fitness-

based travel—adding further value to the global economic matrix. 
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In essence, the financial ascent of global sports tourism in this decade underscores its strategic importance in 

fostering inclusive growth, stimulating cross-border collaboration, and creating resilient, sustainable 

economic ecosystems. 

Table 1 - Revenue of Global Sports Tourism by Region (2013 vs 2023) 

Region 2013 Revenue (Billion USD) 2023 Revenue (Billion USD) 

North America 120 160 

Europe 110 180 

Asia-Pacific 80 150 

Latin America 35 70 

Middle East 20 40 

 North America: Revenue increased from $120 billion in 2013 to $160 billion in 2023. 

 Europe: Revenue grew from $110 billion in 2013 to $180 billion in 2023. 

 Asia-Pacific: Increased from $80 billion in 2013 to $150 billion in 2023. 

 Latin America: Revenue rose from $35 billion in 2013 to $70 billion in 2023. 

 Middle East: Grew from $20 billion in 2013 to $40 billion in 2023. 

Brief History and Evolution (Pre-2010 to Present) 

Sports tourism, though a modern concept in its commercialized form, has roots stretching back to ancient 

times. Historical records indicate that sporting events such as the Olympic Games in ancient Greece (776 

BC) attracted thousands of spectators from distant regions, making them early examples of sports-linked 

travel. Similarly, medieval tournaments, hunting expeditions, and royal sports gatherings in Europe can also 

be viewed as precursors to today’s sports tourism. 

Pre-2010: Foundation and Emerging Trends 

In the modern era, the late 20th century laid the foundation for sports tourism as a recognized industry. The 

post-1980s period saw significant international attention towards mega-sporting events. Events like the 1984 

Los Angeles Olympics and the 1990 FIFA World Cup in Italy were notable for their global broadcasting, 

tourism inflow, and economic impact. The rise of satellite television, increasing disposable income, and the 

liberalization of many economies helped fuel interest in international travel for sports. 

By the early 2000s, sports tourism was gaining recognition as a key segment of tourism development 

policies. Countries began investing in sports infrastructure not only for national pride but also as a long-
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term tourism strategy. Adventure tourism, wellness sports, and recreational sports camps also became more 

structured and accessible. 

2010–2013: Structured Growth Phase 

In the years leading up to 2013, sports tourism started becoming more data-driven and segmented. The 

London 2012 Olympics became a turning point, showcasing how a host country could leverage sports for 

tourism, urban development, and global branding. This period also witnessed the growth of sports-themed 

resorts, training centers for amateur athletes, and fan-based travel packages for international leagues like 

the UEFA Champions League and Formula 1. 

2013–2023: The Acceleration Phase 

The past decade has marked the golden era of sports tourism, with exponential financial growth and global 

expansion. The integration of digital platforms, e-commerce, and mobile apps enabled fans to book travel 

packages seamlessly. Social media and influencer marketing increased awareness and created aspirational 

value around attending global sports events. 

Franchise leagues like the Indian Premier League (IPL), English Premier League (EPL), and NBA 

Global Games began influencing international travel decisions. The COVID-19 pandemic (2020–2021) 

briefly halted the momentum, but post-pandemic recovery was swift due to pent-up travel demand, hybrid 

event models, and increased focus on health and wellness sports tourism. 

India’s Gradual Emergence 

Before 2010, India’s role in sports tourism was minimal, limited largely to cricket matches and pilgrimage-

linked traditional games. However, post-2010, India began emerging as a credible player. Hosting of events 

like the Commonwealth Games (2010), emergence of leagues like the Pro Kabaddi League (PKL), 

investments in sports infrastructure, and government initiatives such as ‘Khelo India’ and  ‘Fit India 

Movement’ began to lay the groundwork. By 2023, India was not only attracting foreign sports fans but also 

sending outbound travelers to international events, solidifying its position in the global sports tourism 

ecosystem. 

Purpose of the Study 

The primary objective of this study is to analyze the financial growth of global sports tourism during the 

period from 2013 to 2023, with a particular emphasis on identifying key trends, revenue drivers, and the 

broader economic impact on host countries and regions. As sports tourism evolves into a multibillion-dollar 
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global industry, it becomes increasingly vital to understand how financial investments, event 

commercialization, and international travel patterns have contributed to its expansion. 

A core focus of this study is to explore India’s emerging role and contribution to this growth. While 

traditionally not considered a major sports tourism destination, India has witnessed significant developments 

in the past decade—including the establishment of professional sports leagues, infrastructure investments, 

government-led programs, and a rising middle class with increased travel aspirations. This research 

investigates how these factors have shaped India’s sports tourism landscape, both as a host nation for 

international sporting events and as a source of outbound sports tourists. 

By examining industry data, market trends, and comparative benchmarks, the study seeks to: 

 Quantify the financial scale and growth trajectory of global sports tourism. 

 Assess India's position and potential within the global sports tourism ecosystem. 

 Identify policy-level and commercial opportunities for India to further integrate into global sports 

tourism circuits. 

Ultimately, the study aims to provide actionable insights for policymakers, tourism boards, investors, 

sports federations, and academic researchers interested in the intersection of sports, travel, and economic 

development. 

Research Objectives 

The study is guided by the following specific objectives: 

1. To examine the global financial growth trends in sports tourism between 2013 and 2023. 

2. To evaluate the economic impact of sports tourism on different regions, including revenue 

generation, employment, and infrastructure development. 

3. To identify the key global factors driving the rise of sports tourism—such as mega-events, digital 

media, and wellness trends. 

4. To analyze India’s role and contribution in the global sports tourism economy during the last decade. 

5. To assess the policies, investments, and league-based structures that have positioned India as an 

emerging player in this domain. 

6. To suggest strategic recommendations for enhancing India's participation in and benefit from the 

global sports tourism value chain. 

http://www.ijrti.org/
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Scope of the Study 

This study spans a ten-year period from 2013 to 2023, a critical decade that witnessed significant evolution 

in the global sports tourism industry. The scope includes: 

 Global Analysis: Evaluating the financial growth of sports tourism across different regions—North 

America, Europe, Asia-Pacific, Latin America, and the Middle East. 

 Sectoral Coverage: Covering diverse components such as mega sporting events, adventure sports, 

fitness travel, fan-based tourism, and wellness sports tourism. 

 India’s Emerging Role: Focusing on India’s growing involvement through hosting international 

sports events, promoting domestic leagues, enhancing tourism infrastructure, and increasing outbound 

tourism. 

 Stakeholders Considered: Includes government bodies, tourism boards, sports federations, private 

investors, event organizers, and global tourists. 

 Financial Metrics: The study considers tourism revenue, infrastructure investment, job creation, and 

the GDP contribution of sports tourism. 

Significance of the Topic 

The significance of this research lies in its relevance to both economic planning and sports policy 

development: 

 Economic Relevance: Sports tourism has evolved into a multi-billion-dollar industry globally, 

contributing significantly to GDP, employment generation, foreign exchange earnings, and urban 

development. 

 Policy-Making: The findings of this study can support national tourism strategies, especially in 

emerging economies like India, to integrate sports with travel, culture, and economic growth. 

 Academic Contribution: This study fills a gap in existing literature by combining financial analysis 

with geographical insights, while highlighting India's under-researched but rapidly growing role in 

the global sports tourism ecosystem. 

 Strategic Planning for India: With India preparing to bid for and host major international sporting 

events, this research offers insights into how the nation can position itself as a global sports tourism 

hub. 

 Post-COVID Relevance: As global tourism recovers from the pandemic, sports events have played a 

major role in reviving cross-border travel and tourism spending—making this topic both timely and 

impactful. 

http://www.ijrti.org/
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Literature Review 

Summary of Relevant Previous Work 

Over the past two decades, sports tourism has attracted significant academic and policy-level attention due to 

its multidimensional contribution to global economies. The literature highlights the evolution of sports 

tourism from a niche activity to a major driver of economic growth and international engagement. 

 UNWTO Reports (2016–2022) have consistently reported that sports tourism is among the fastest-

growing segments in global tourism, contributing nearly 10% of total tourism revenue in several 

countries. 

 Weed and Bull (2009) analyzed the sociocultural impacts of sports tourism, showing how host 

destinations benefit beyond financial terms—through branding, soft diplomacy, and international 

visibility. 

 Statista (2022) highlighted that the global sports tourism market surpassed USD 500 billion in 2021, 

with strong growth projected post-COVID-19 due to revenge tourism and the hybridization of 

physical and digital sports events. 

 In the Indian context, studies by Bhatia & Singh (2018) and Sharma (2020) focused on cricket 

tourism, the IPL, and cultural ties between sport and domestic tourism. These studies noted the lack 

of policy integration and infrastructural readiness as key challenges in India’s sports tourism sector. 

 Gibson (1998) was one of the earliest scholars to define sports tourism as "travel for non-commercial 

reasons to participate in or observe sporting activities," laying the foundation for academic interest in 

this field. 

 Higham (2005) emphasized the role of mega-events (e.g., the Olympics, FIFA World Cup) in 

stimulating economic activity, urban infrastructure development, and cultural exchange. 

 Annual Reports 2021-2023 of https://sportsauthorityofindia.nic.in/sai_new/annual-reports 

Research Gap Identification 

While a growing body of literature recognizes the economic and social value of sports tourism, several 

notable gaps remain: 

1. Insufficient longitudinal financial analysis: Few studies provide decade-long comparative financial 

data (2013–2023) tracking global and regional growth in sports tourism revenue, investments, and 

economic returns. 

2. Lack of India-centric research: Despite India’s growing role in international sports (e.g., IPL, 

Commonwealth Games, Pro Kabaddi, Khelo India), there is limited scholarly work analyzing India’s 

contribution to global sports tourism from a financial perspective. 
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3. Limited Cross-Sectoral integration: Existing research often isolates sports from tourism, ignoring 

how the convergence of media, technology, wellness, and travel services has amplified the 

financial impact of sports tourism. 

4. Post-pandemic recovery analysis is underdeveloped. The COVID-19 pandemic disrupted global 

sports events and travel patterns, yet little has been published about how sports tourism rebounded 

between 2021 and 2023. 

5. Policy and strategic planning literature is sparse, especially concerning how developing nations 

like India can position themselves globally through sports tourism as a tool for soft power, youth 

engagement, and economic diplomacy. 

Trends in Academic and Industry Studies 

Over the last decade (2013–2023), both academic and industry literature has expanded in scope, 

sophistication, and relevance concerning sports tourism. Several key trends have emerged: 

1. From Descriptive to Quantitative Analysis -Early studies were largely descriptive or conceptual in 

nature. However, recent research—such as that published in journals like Tourism Management, 

Sport in Society, and Journal of Sport & Tourism—now employs data-driven economic impact 

assessments, consumer behavior modeling, and market trend forecasting to evaluate sports tourism's 

role in GDP and FDI attraction. 

2. Integration with Technology and Media  - Industry reports from PwC, KPMG, and Deloitte 

emphasize the rising influence of digital media, sports broadcasting, mobile apps, and fan 

engagement platforms in amplifying global reach and revenue generation through sports tourism. 

The growing use of virtual and augmented reality has also contributed to immersive tourism 

experiences. 

3. Increased Government Involvement and Policy Orientation-Government-backed programs like 

Khelo India, Incredible India, and Sports Authority of India (SAI) policies are increasingly 

aligned with tourism promotion strategies, recognizing sports tourism as a national growth sector. 

This shift is reflected in recent academic research that focuses on policy evaluation and destination 

branding. 

4. Cross-disciplinary Research-There is a growing trend toward interdisciplinary research 

combining tourism studies, sports management, economics, marketing, and even environmental 

sciences. These works examine topics like sustainable sports events, eco-tourism through adventure 

sports, and socio-economic inclusivity. 
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Evolution: From Passive to Active and Event-Based Sports Tourism 

Sports tourism has significantly evolved in its forms, engagement models, and financial potential: 

1. Passive Tourism (Pre-2010 to Early 2010s) 

Traditionally, sports tourism was largely passive, involving fans traveling to watch events (e.g., Olympics, 

cricket matches, or marathons). The economic impact was primarily through ticketing, hospitality, and 

merchandising. 

2. Rise of Active Tourism (2010s Onward) 

With the advent of wellness trends, there has been a surge in active sports tourism, where tourists 

participate in activities like trekking, cycling, scuba diving, golf tourism, yoga retreats, and amateur 

sporting events. Countries like New Zealand, Australia, and Switzerland have capitalized on this trend. 

3. Event-Based Mega Tourism (2013–2023) 

This decade has seen the dominance of event-based sports tourism—massive inflows of tourists during the 

FIFA World Cup, Olympics, Commonwealth Games, and Indian Premier League (IPL). The scope has 

expanded to include music-sport festivals, e-sports tournaments, and fan tourism circuits, transforming 

host cities into short-term economic hotspots. 

4. Hybrid and Experiential Sports Tourism (Post-2020) 

In the post-COVID era, sports tourism has merged with wellness, adventure, luxury, and cultural tourism. 

The rise of sports tech, eco-friendly sporting experiences, and digital engagement has diversified 

offerings and improved resilience against future disruptions. 

Global Financial Overview (2013–2023) 

Over the last decade, global sports tourism has transformed from a niche component of the tourism industry 

to one of its most lucrative and resilient segments. The financial trajectory from 2013 to 2023 has been 

marked by exponential growth, underpinned by mega sporting events, digital transformation, and increased 

fan mobility. 

Global Market Size and Projections 

According to Allied Market Research (2023), the global sports tourism market was valued at approximately 

USD 587 billion in 2022, and is projected to surpass USD 1 trillion by 2030, growing at a compound 
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annual growth rate (CAGR) of over 11%. This growth reflects the rising interest in both passive (event-

based) and active (participatory) forms of sports tourism, as well as its integration with broader lifestyle, 

cultural, and wellness trends. 

Revenue Sources in Sports Tourism 

The financial ecosystem of sports tourism includes multiple direct and indirect revenue streams: 

 Ticket Sales: Earnings from domestic and international ticket purchases for live sporting events. 

 Broadcasting Rights: Multi-billion-dollar deals for international broadcasting rights (e.g., FIFA, 

ICC, IOC). 

 Merchandising: Branded apparel, souvenirs, and exclusive collaborations tied to sports teams or 

events. 

 Tourism and Hospitality: Tourist expenditures on hotels, food, transport, sightseeing, and local 

experiences. 

 Fan Engagement Packages: VIP event access, athlete meet-and-greets, fantasy league tourism, and 

travel bundles. 

Economic Impact of Major Sporting Events 

Mega-events have consistently delivered substantial financial returns to host nations, both in terms of short-

term revenue and long-term infrastructure development: 

Event Host Country Estimated Economic Impact 

FIFA World Cup 2014 Brazil USD 14 billion 

Olympics 2016 Brazil USD 13.1 billion 

FIFA World Cup 2018 Russia USD 15 billion 

ICC Cricket World Cup 2019 England & Wales USD 3.5 billion 

Olympics 2020 (held in 2021) Japan USD 20 billion (post-COVID adjusted) 

FIFA World Cup 2022 Qatar USD 17 billion+ 

(Source: Host country economic reports, UNWTO, Statista) 

These events not only stimulated tourism and hospitality sectors, but also enhanced employment, 

international trade, infrastructure development, and destination branding. 
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The Role of Digital and OTT Platforms 

The proliferation of digital media and OTT platforms (e.g., Hotstar, DAZN, Amazon Prime Sports, 

ESPN+) has redefined fan engagement and contributed significantly to the growth of sports-based travel 

interest: 

 Live streaming access allows global fans to stay connected and plan future attendance. 

 Influencer marketing and social media coverage inspire cross-border travel. 

 Virtual fan experiences and pre-event promotional campaigns increase destination visibility. 

 OTT platforms have helped turn non-traditional sports into global spectacles (e.g., UFC, e-sports, 

F1). 

Digital technology has thus become a catalyst in converting virtual engagement into physical tourism, 

especially among younger demographics and affluent traveler segments. 

Role of Sports Management and Technology 

 

In the rapidly evolving ecosystem of global sports tourism, sports management and 

technology have emerged as two pivotal forces driving financial growth, operational 

efficiency, and audience engagement. Together, they have redefined how sporting events are 

planned, executed, marketed, and monetized. 

1. Professionalization through Sports Management 

The rise of specialized sports management practices has enabled sporting events to transform into 

economically viable and globally marketable experiences. Key roles played by sports management 

include: 
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 Event Planning and Logistics: Efficient handling of venues, accommodation, transport, and fan 

services increases tourist satisfaction and repeat visits. 

 Sponsorship and Brand Partnerships: Strategic alliances with brands such as Nike, Coca-Cola, and 

Emirates amplify both financial support and global visibility. 

 Athlete and Team Management: Enhanced focus on athlete branding and fan interaction boosts 

ticket and merchandise sales. 

 Tourism Integration: Collaborations between sports organizations and tourism boards (e.g., 

VisitBritain, Incredible India) attract international fans and expand the tourism footprint of host 

destinations. 

 Sustainability and ESG Practices: Sports managers are increasingly focusing on eco-friendly 

practices, such as waste management, energy efficiency, and community inclusion, which improve 

brand image and attract conscious travelers. 

2. Technological Innovations Transforming Sports Tourism 

Technology has not only improved the spectator experience, but also created new business models and 

data-driven insights that enhance the financial viability of sports tourism. 

Technological Application Impact on Sports Tourism 

AI & Big Data Analytics Predicts fan behavior, optimizes pricing, manages crowd logistics 

Blockchain & NFTs Enables ticket authentication, fan collectibles, and loyalty rewards 

AR/VR Experiences 
Offers immersive previews of venues and virtual tours, increasing 

bookings 

Smart Stadiums Enhances connectivity, safety, and convenience for attendees 

Wearable Tech & Performance 

Apps 
Encourages amateur participation tourism (e.g., marathoners, cyclists) 

Online Ticketing & Dynamic 

Pricing 
Simplifies access and increases revenue during peak demand 

Technologies like geo-targeted marketing, drone videography, and interactive fan zones have not only 

boosted event visibility but also turned sports experiences into highly personalized travel products. 

3. Impact on India’s Sports Tourism Ecosystem 

India has begun to leverage sports management and technology through initiatives such as: 

http://www.ijrti.org/


© 2025 IJRTI | Volume 10, Issue 4 April 2025 | ISSN: 2456-3315 

IJRTI2504257 International Journal for Research Trends and Innovation (www.ijrti.org) c295 
 

 Khelo India and Fit India Movements, which promote mass participation and infrastructure 

development. 

 IPL, Pro Kabaddi, and ISL have adopted global best practices in sports marketing, media rights, 

and fan engagement. 

 Tech startups in India, like Dream11 and BookMyShow, have supported ticketing, fantasy sports, 

and digital fan bases—stimulating inbound and domestic sports tourism. 

Major sports tourism destinations and their contribution to GDP 

1. United States 

 Major Sports Events: Super Bowl, NBA Finals, NFL games, MLB games, The Masters (Golf), US 

Open (Tennis), Daytona 500 (NASCAR). 

 Contribution to GDP: The sports industry in the U.S. contributes approximately 2.8% of the 

country's GDP, which includes both sports tourism and other sectors like media, sponsorships, and 

equipment. Cities like New York, Los Angeles, and Las Vegas are significant hubs for sports tourism. 

2. United Kingdom 

 Major Sports Events: Wimbledon (Tennis), Premier League (Football/Soccer), The Open 

Championship (Golf), Rugby Six Nations. 

 Contribution to GDP: The UK’s sports tourism sector contributes around £2.2 billion to the 

economy annually. Iconic sporting venues like Wembley Stadium and Wimbledon attract millions of 

international visitors each year. 

3. France 

 Major Sports Events: Tour de France (Cycling), French Open (Tennis), Le Mans (Motorsports), 

Rugby Six Nations. 

 Contribution to GDP: The sports tourism sector in France contributes approximately €3.6 billion 

annually. Major events like the Tour de France attract global spectators and media attention, 

significantly boosting the local economy. 

4. Australia 

 Major Sports Events: Australian Open (Tennis), Melbourne Cup (Horse Racing), NRL and AFL 

Finals, Australian Grand Prix (Motorsports), Sydney to Hobart Yacht Race. 
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 Contribution to GDP: The sports industry in Australia contributes approximately $13.3 billion to 

the national economy, with sports tourism making up a substantial portion, especially through events 

like the Australian Open, which attracts millions of international fans. 

5. Spain 

 Major Sports Events: La Liga (Football/Soccer), Formula 1 Spanish Grand Prix, MotoGP, 

Barcelona Open (Tennis). 

 Contribution to GDP: Sports tourism in Spain contributes €2.5 billion annually, with major events 

in cities like Madrid, Barcelona, and Valencia playing a key role in attracting tourists. 

6. Germany 

 Major Sports Events: Bundesliga (Football/Soccer), German Grand Prix (Formula 1), Berlin 

Marathon, Winter Sports in Bavaria. 

 Contribution to GDP: Sports tourism contributes €8.5 billion annually to Germany’s economy. The 

Bundesliga and events like the Berlin Marathon attract thousands of international visitors each year. 

7. Qatar 

 Major Sports Events: FIFA World Cup (2022), Qatar Open (Tennis), Qatar International Rally. 

 Contribution to GDP: Qatar has heavily invested in sports tourism, with the 2022 FIFA World Cup 

significantly boosting its economy. Sports tourism in Qatar contributes around 5-6% to the GDP. 

8. Dubai, United Arab Emirates 

 Major Sports Events: Dubai World Cup (Horse Racing), Dubai Tennis Championship, Dubai Rugby 

Sevens, Formula 1 Grand Prix. 

 Contribution to GDP: Sports tourism in Dubai is a major contributor, bringing in substantial 

revenue from international visitors. The sector is estimated to contribute around 3% of Dubai’s 

GDP. 

9. Japan 

 Major Sports Events: Tokyo Olympics (2021), Formula 1 Japanese Grand Prix, Rugby World Cup 

(2019), J-League (Football/Soccer). 

 Contribution to GDP: Sports tourism in Japan is steadily growing, especially after hosting the 

Tokyo Olympics. The sector contributes approximately 0.8% to Japan’s GDP. 
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10. Brazil 

 Major Sports Events: FIFA World Cup (2014), Rio Olympics (2016), Carnival, Copa América 

(Football/Soccer). 

 Contribution to GDP: Brazil’s sports tourism sector contributes about 0.4% of the GDP, with 

events like the FIFA World Cup and Rio Olympics having a substantial impact on tourism revenue. 

11. South Africa 

 Major Sports Events: FIFA World Cup (2010), Rugby World Cup, Cricket World Cup, Comrades 

Marathon. 

 Contribution to GDP: Sports tourism in South Africa contributes around 2.5% to its GDP, with 

major international events attracting sports tourists. 

 

Key Factors for GDP Contribution: 

1. Tourism Revenue: This includes money spent by sports tourists on accommodation, travel, food, and 

souvenirs. 

2. Sports Infrastructure: Investments in sports venues and facilities to attract international events. 

3. Media and Sponsorship Deals: International media rights and sponsorship deals boost the financial 

contributions of sports tourism. 

4. Legacy Events: Large-scale events like the Olympics or World Cups create a long-term economic 

impact through tourism, infrastructure development, and international branding. 

Sports tourism is a significant driver of economic growth in many regions, with its contribution to GDP 

varying by country and the scale of events. Countries like the U.S., UK, France, and Australia have well-

established sports tourism industries, while emerging markets like Qatar and Dubai are investing heavily to 

become key destinations. 

India’s Role in Global Sports Tourism 

1. Emerging Sports Hubs 

India is rapidly developing into a prominent global sports tourism destination through the rise of regional 

hubs: 

 Gujarat – Narendra Modi Stadium (Motera), the world’s largest cricket stadium, hosting high-profile 

international matches. 
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 Odisha – Recognized as India’s hockey capital, home to the FIH Hockey World Cup and state-

backed grassroots initiatives. 

 Goa – Popular for football tourism via the Indian Super League (ISL), attracting fans from across the 

country. 

 Chennai – With history in motorsports, including the hosting of Formula Racing, it remains a key 

city for auto-sport events. 

 Himachal Pradesh (HP) – Emerging in cricket and adventure sports tourism, with stadiums in 

Dharamshala offering breathtaking views. 

2. Mega Sports Events Hosted 

India has positioned itself as a trusted host for global and national-level sporting spectacles: 

 2023 ICC Men’s Cricket World Cup – Strengthened India's brand as a cricketing powerhouse, 

drawing international spectators and media. 

 FIH Hockey World Cup (Odisha, 2023) – Boosted tourism and infrastructure in eastern India. 

 Khelo India Youth Games – Promotes talent and fosters domestic sports tourism, drawing 

thousands of athletes and supporters annually. 

3. Domestic Leagues Driving Tourism 

India’s homegrown sports leagues contribute significantly to inter-state tourism and stadium attendance: 

 Indian Premier League (IPL) – A global cricketing extravaganza that drives travel across host 

cities. 

 Pro Kabaddi League – Revived interest in indigenous sports, contributing to regional tourism in 

Tier-2 and Tier-3 cities. 

 Indian Super League (ISL) – Sparked football-based tourism, especially in Goa, Kerala, and North-

East India. 

4. Government Initiatives Fueling Growth 

The Indian government has proactively supported sports tourism through national campaigns and 

infrastructure: 

 “Dekho Apna Desh” – Recognized sports as a key tourism interest, encouraging travel tied to 

sporting events. 

 Khelo India Mission – Upgrades local sports facilities and stadiums, creating regional sports hubs. 

 Fit India Movement – Promotes active lifestyles and public engagement with fitness and sports. 
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5. State-Level Impact and Investments 

Leading states have significantly ramped up their sports tourism budgets: 

 Maharashtra – Hosts events across cricket, wrestling, and athletics with Mumbai and Pune as 

hotspots. 

 Gujarat – Heavy investment in stadiums, athlete villages, and sports science centers. 

 Uttar Pradesh (UP) – Increased allocation for sports infrastructure and events, aiming to make cities 

like Lucknow and Varanasi new hubs. 

India’s growing sports infrastructure, diverse event calendar, and proactive government policies are 

accelerating its emergence as a key player in global sports tourism. With continued focus on regional 

development, international hosting, and domestic leagues, India is well on its way to becoming a top sports 

tourism destination in the world. 

India’s international sporting events and their estimated tourism revenue 

India’s international sports events are strong drivers of tourism-based economic activity, generating multi-

thousand crore rupees in revenue through: 

 Travel & accommodation 

 Event infrastructure 

 Food, retail, and merchandising 

 Local employment and services 

Combined Estimated Tourism Revenue (Selected Events) 

Event Estimated Tourism Revenue 

ICC Cricket World Cup 2023 ₹2,500 – ₹4,000 crore 

IPL (Annual) ₹1,750 – ₹2,700 crore 

FIH Hockey WC 2023 ₹500 – ₹800 crore 

Commonwealth Games 2010 ₹4,500 – ₹5,000 crore 

Khelo India Games ₹150 – ₹300 crore 

Formula E / MotoGP Bharat ₹300 – ₹500 crore 

FIFA U-17 World Cup ₹400 – ₹600 crore 

Total (Cumulative Events) ₹10,000 – ₹14,900+ crore 
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Comparative Analysis: India vs Global Peers in Sports Tourism 

 1. India’s Market Share in Global Sports Tourism 

 Global sports tourism market size (2023): Approx. $700–750 billion 

 India’s estimated contribution: ~$3–4 billion 

Market share: ~0.5%    (Rapidly growing, yet significantly behind global leaders) 

 2. India vs China (Winter Olympics 2022) 

Aspect India China 

Event Scale ICC WC, IPL, Hockey WC 
Winter Olympics 2022 

 

Tourism Revenue from Event ~$0.5–1 bn (World Cup 2023) $2.5 bn+ 

Govt. Investment in Sports 

Infra 

₹10,000+ Cr (Khelo India, 

stadiums) 
$9 bn+ for Winter Olympics 

Inbound Tourist Volume Limited (mostly regional) 
~1.1 million during Olympics 

 

Edge 
Cricket economy, youth 

demographic 

Global media reach, Olympic 

branding 

Challenge Infra, visa policy, monsoons 
Sustainability post-event 

 

 Takeaway: China has leveraged mega global events for global visibility; India is still heavily reliant on 

cricket-centric tourism. 

3. India vs UAE (T20 WC 2021, F1 Abu Dhabi GP) 

Aspect India UAE 

Key Events IPL, ICC WC, Hockey WC 
T20 WC, Abu Dhabi GP, UFC 

 

Tourism Focus Domestic-dominant 
Strong international pull 

 

Tourism Infra 
Developing (Tier-2 cities 

emerging) 
World-class (Dubai, Abu Dhabi) 

Revenue from Sports 

Tourism 
~$3–4 bn (total) ~$6–7 bn (2023 est.) 
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Aspect India UAE 

Edge 
Massive fan base, domestic 

mobility 

High-end experience, global fan 

attraction 

Challenge Experience delivery, branding Seasonal tourist saturation, heat index 

Takeaway: UAE leverages luxury + event tourism, while India needs to scale up experience-based 

packages for international visitors. 

4. India vs UK (Premier League Tourism) 

Aspect India UK 

Flagship Event 
IPL, ICC World Cup 

 
English Premier League (EPL) 

Annual Revenue from Sports 

Tourism 
~$1.7–2.5 bn (IPL+) ~£1.4 bn (EPL tourism alone) 

Visitor Demographics 90% domestic, 10% international 40% international (for EPL games) 

Support Ecosystem Growing (Khelo India, Fit India) 
Mature (club museums, fan 

experiences) 

Edge Youth-driven, pan-India passion Century-old leagues, fan loyalty 

Challenge 
Ticketing, facilities, global fan 

engagement 

Aging infrastructure in some 

venues 

 Takeaway: The UK’s sports tourism is deeply integrated into its cultural tourism strategy; India can 

evolve by creating sports heritage circuits and year-round engagement platforms. 

5. India’s Strengths as a Sports Tourism Destination 

 Massive domestic fan base across cricket, kabaddi, football 

 Diverse geography – ideal for multi-sport hosting (hills, coasts, plains) 

 Government support – Khelo India, Dekho Apna Desh, Fit India 

 Growing global interest post-2023 Cricket World Cup 

 Affordable travel and hospitality compared to global peers 

6. India’s Challenges 

 Limited inbound sports tourism from Western countries 

 Infrastructure gaps in Tier-2 cities and smaller stadiums 
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  Seasonality & weather issues (monsoons, heatwaves) 

 Need for visa facilitation for sports fans and event-specific travelers 

 Underdeveloped sports merchandising and packaged fan experiences 

While India has made significant strides, especially through cricket and youth initiatives, global peers like 

China, UAE, and the UK are ahead in sports tourism branding, infrastructure, and international 

integration. 

With focused policy, international partnerships, and fan-centric innovation, India has the potential to grow 

its global market share from <1% to 3–5% in the next decade. 

Future Prospects :-  

1. India’s Potential as a Global Host 

Bid for 2036 Olympic Games 

 India has officially expressed interest in hosting the 2036 Summer Olympics, with potential venues 

including Ahmedabad’s Sardar Vallabhbhai Patel Stadium and other developed cities. 

 Hosting the Olympics would position India among elite global sports tourism destinations, bringing 

in: 

> Estimated 15+ million inbound visitors 

> Over $10–12 billion in economic impact 

                  > Infrastructure and city development on a global scale 

 Cricket Diplomacy as Soft Power 

 Cricket is India’s largest cultural export and a key diplomatic tool in the region. 

 Bilateral cricket series often double as tourism stimulants (e.g., India-Pakistan at neutral venues like 

UAE). 

 Hosting global T20 leagues, women's tournaments, and franchise expansions could open new 

international markets. 

Cricket diplomacy could become to India what football diplomacy is to Europe or F1 is to the Middle East. 
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 2. AI, Data Analytics & Virtual Tourism in Sports 

AI & Data Analytics 

 Advanced fan experience: AI-driven platforms can offer hyper-personalized match-day 

experiences, helping tourists plan stay, transport, and local exploration. 

 Predictive analytics to optimize ticket pricing, crowd management, and merchandising. 

 Smart stadiums could use IoT and real-time analytics to enhance both athlete and visitor 

engagement. 

Virtual Tourism & Metaverse Integration 

 VR and AR tools allow fans to experience Indian sports venues remotely — a concept already trialed 

in IPL via JioCinema’s 360° camera feeds. 

 India's heritage stadiums and cricket museums can be developed into virtual fan zones, increasing 

international reach and engagement. 

 Metaverse-based “tourism previews” could attract real-life sports tourists. 

 3. Strategic Roadmap: Increasing India’s Global Financial Share in Sports Tourism 

 Short-Term Goals (1–3 Years) 

 Bid for and secure international events (Asian Games, FIFA U-20 World Cup). 

 Create sports tourism clusters in states like Gujarat, Odisha, and Maharashtra. 

 Launch official sports tourism policy at national and state levels. 

 Develop fan travel packages in collaboration with airlines, OTAs, and state tourism boards. 

 Mid-Term Goals (4–6 Years) 

 Build smart stadiums and athlete villages in at least 10 cities. 

 Scale up digital platforms for VR-enabled stadium tours, online ticketing, and data-rich apps. 

 Set up India Sports Tourism Board (ISTB) to coordinate between ministries, federations, and 

private players. 

 Long-Term Goals (7–10 Years) 

 Successfully host the 2036 Olympics and become a perennial host for world events (like the UK 

with Wimbledon or UAE with F1). 

 Expand Indian sports leagues globally (franchise cricket, kabaddi in the USA, UAE, UK). 

 Aim to capture 3–5% of the global sports tourism market by 2035 (~$30–40 billion share). 
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 Position India as a hub for sports tech and tourism innovation via international sports expos and 

incubators. 

India’s future in global sports tourism lies not only in its passionate fan base and event-hosting capability, 

but also in its ability to leverage digital transformation, policy alignment, and strategic global 

positioning. With the right investments and vision, India can emerge as a leader in 21st-century sports 

tourism. 

Conclusion 

The global sports tourism sector has witnessed a dynamic surge, evolving into a multi-billion-dollar industry 

that blends passion, entertainment, and economic opportunity. With a current valuation estimated between 

$700–750 billion, sports tourism now contributes significantly to the GDPs of host nations through travel, 

hospitality, infrastructure development, and job creation. Events like the FIFA World Cup, Olympics, and 

international leagues such as the English Premier League and Formula One continue to generate massive 

tourism revenue, showcasing the economic power of sport as a catalyst for growth. 

Within this global landscape, India is emerging as a promising sports tourism destination, fueled by 

mega-events like the ICC Men’s Cricket World Cup, the IPL, and government-backed initiatives such as 

Khelo India and Fit India Movement. While India’s current share in global sports tourism revenue remains 

modest at 0.5%, the country's demographic dividend, sports infrastructure investments, and strategic bids for 

global events—like the 2036 Olympics—signal immense untapped potential. 

To fully capitalize on this momentum, policy-level interventions and private sector collaborations are 

imperative: 

 At the policy level, India must frame a National Sports Tourism Policy, create integrated sports-

tourism zones, and streamline visa and travel processes for sports fans and athletes. 

 Investment in smart infrastructure, digital ticketing, and AI-based fan experiences should be 

accelerated. 

 Simultaneously, the private sector must step in to build hospitality partnerships, develop fan travel 

packages, and foster sports-tech startups to enhance virtual and on-ground engagement. 

In essence, India's journey from a cricket-centric tourism model to a diversified global sports tourism hub 

is both feasible and promising. With a strategic roadmap, cohesive governance, and innovation-driven 

execution, India can significantly increase its global financial footprint in sports tourism, while strengthening 

its international image as a vibrant and inclusive sporting nation. 
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